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Quarterly Update

For the Quarter Ending March 31, 2010

AMC 1Q10 PROFIT SURGES 165% TO P523M

Sustained sales volume growth, combined with subdued costs pushed net
income for the first quarter of the year higher at P523 million from P197 million
in the same period last year.

Sales Volume Continues to Accelerate in 1Q10 Sales volume across the Company’s core
milk products continued to exhibit robust growth rates, lifting revenues for the first three months
of the year to P2.98 billion, 12% higher than the P2.66 billion in revenues earned in the same
period last year. Sales volume of the Company’s portfolio of liquid canned milk products
expanded due to restocking of trade inventories following strong consumer demand in the
previous quarter. Retail consumption of liquid canned milk, evaporated milk in particular, is
expected to expand further going into the seasonally strong summer months.

The Company’s powdered milk business likewise delivered strong sales volume growth as well
as market share gains. Extensive distribution drives in downline retail outlets alongside
sustained brand-building efforts translated to a double-digit growth in sales volume for the
Alaska Powdered Milk Drink.

Sales volume of the Company’s UHT line of dairy products, ready-to-drink milk and ready-to-use
product, remained brisk as trade supply normalized following disruptions in production and

Financial Hiahliahts supply chain in the aftermath of
9 9 the September 2009 flooding
Quarter Ending March 31 wrought by Typhoon Ondoy.
(in Million Pesos) Sales volumes likewise grew on
the back of the Company’s
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costs of primary raw and packaging materials,
skimmed milk powder in particular. Operating
income likewise grew on account of continuing
improvements in operating efficiencies.

Despite heightened advertising and promotional
spending to support consumer demand for
Alaska Milk products, cost of sales and
operating expenses for the first three months of
the year declined by 4% at P2.31 billion from
P2.42 billion in the same period last year.

Improving Cash Inflows Higher cash balances
due to higher profitability and lower working
capital requirements brought net interest income
for the first quarter of 2010 to P10.4 million, a
reversal from the P1.7 million in net interest
expense incurred in the same period last year.

Net Income After considering foreign exchange
losses, net income for the first three months of
the year surged to P523 million (17.5% of net
sales) from P197 million (7.4% of net sales) in
the same period last year. The 1Q2010 net

income is equivalent to an earnings-per-share
(EPS) of P0.60 compared to an EPS of P0.22 in
1Q2009.

UPDATES & OUTLOOK

Skimmed Milk Powder (SMP) Demand for milk
and dairy products is slowly expanding as
economies recover from the global financial
crisis. Suppliers and traders are anticipating
prices to move sharply higher as supply remain
tight following unfavorable weather conditions in
Europe and Oceania, which continue to saddle
milk production. Recent price quotes out of
Oceania are between US$3,300 to US$3,800
per metric ton.

Nutrition Made More
Affordable Alaska
Powdered Milk Drink
now comes in a more
affordable pack size.
Priced competitively, the
single-serve  33gram
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In Memoriam

W iifred Uytengsu, Sr.
October 6, 1927 April 18, 2010

The Board of Directors, Officers and employees of Alaska Milk Corporation
pay tribute to their Founder and Chairman whose vision and acumen
guided the Company to becoming a leading consumer products company in
the Philippines. His work ethic and dedication were legendary and set the
standard for all to live up to. He was a pillar of Philippine industry, having
founded several other food companies as well as acquiring several others
abroad. He served on a number of corporate and philanthropic boards

during his long and accomplished career.

Mr. Uytengsu will be deeply missed but his memory will be etched in the
culture and memory of our Company forever.
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